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Building a Bright Future

By Amanda Sutherland
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Not only do we have a new building on the premises, we 01
officially on the web. Chris Gaidica, local web developer, has generously donated the web site and his time to
its creation and maintenance! He, Brian, and Joyce have
out at leroyfarmersmarket.com.

We hope youdl |l join us in our enthusiasm for bringing t

enjoyment of local craftspeople, musical talents, and people who remember the country folk way of sustain-
able living and are willing to share their wisdom and knowledge. We have tremendous resources right here
around us! What we could use more of are people to come out and buy from our local farmers and craftspeo-
ple. Tell your friends and family about the good people offering their produce, crafts, knowledge, and skill

here each Saturday through October. And wedd | ove to see
your patronage, and we hope you enjoy the newsletter! r
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Introducing Our New Co
By Betsy Erickson

Regular patrons of the Leroy Farmers'
Market have certainly noticed the ab-
sence of the Market founder who also
served as co -market master during
previous years. Elise Schlaikjer's move
to Massachusetts left a huge hole in
our community, and her "market
shoes" were not easy to fill.

In searching for someone to co -
manage the market affairs with Brian
Cool, the goal was not to replace Elise,
since that would be impossible, but,
rather, to find a person with his or her
own gifts and abilities that would con-
tribute to the continuance and growth
of the Leroy Farmers' Market.

Another petite woman of great
strength was close by, and the Market
was fortunate that Joyce Richardson, a
Leroy area resident for the past thirty
years or more was willing to take on
the huge --and unpaid --job of co -
market master.

There was no doubt that Joyce was
the right woman for the job, if only
she would consent to assume the re-
sponsibilities. She has been a fixture
at the Cadillac Farmers' Market for
years. While a United States Forest
Service Employee, she began shopping
at the market on her noon break. One
day, a vendor was very busy, and she
stepped in and helped wait on cus-
tomers. Soon, this was a weekly hap-
pening, and she made friends among
the farmers, vendors, and customers.
She became well acquainted with the
procedures, challenges, and benefits
of a farmers' market.

Then, too, there was the "food
thing." It wasn't long before the farm-
ers at the Cadillac market were enjoy-
ing food that Joyce brought for them
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-Market Master: Joyce Richardson

to share. She is an irrepressible and
enthusiastic cook, and her soups,
stews, desserts, and more became a
regular attraction for the vendors at
the market. While her help at the
market was appreciated, one can
imagine that the vendors spent some
time before her arrival each week
wondering what delicacy she would
bring them that day.

Joyce has great hopes for the Leroy
market. One of the biggest challenges
is to attract more farmers and crafts-
people, the result of which would be
to also attract more customers. Joyce

Everyone involved in the
Leroy Farmers' Market will
share in the good fortune of
Joyce's association with the

Market.

would like to see more vendors with
local produce, and a continuing goal
for the market, she believes, is "to
supply local residents with home-
grown fruits and veggies from our
own area."

The best part of the Market, says
Joyce Richardson, is being around all
the people --the farmers and vendors
who are selling their goods, and the
customers who come to support this
local venture. Meeting new people
each week is a pleasure of market day.

The small difficulties that arise are
resolved through joint effort, and the

Joyce Richardson

people are, in general, very congenial.
Raising funds to meet the financial
needs of the market is an issue that
must be monitored regularly. Volun-
teer labor is responsible for the new
market building that has just been
erected. Joyce has enjoyed the team-
work that has resulted from this pro-
ject.

Joyce Richardson is involved in
much more than the Leroy Farmers'
Market. She is a member of the
Marion Fair Board and is the parish
secretary at the Augustana Lutheran
Church in Tustin and the Zion Lu-
theran Church in Leroy. She is a won-
derful and prolific baker, and is an
experienced craftswoman --in knitting,
sewing, quilting, and much more. She
was Homemaker of the Year at the
Marion Fair twice and at the Northern
District Fair in Cadillac once. She
loves music --particularly the BeeGees
and some other "oldies."

Willing volunteers who are also
competent and diligent are not always
easy to find. Everyone involved in the
Leroy Farmers' Market will share in
the good fortune of Joyce's associa-
tion with the Market. r

To gather one pound of honey requires a total bee flight of

35,500 miles -- more than once around the world!
~Douglas Kriegelstein, Collegedale, Tennessee
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